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2013 2014 Chg
2014/2013
1PN 439.4 505.8 15.1%
N 359.5 420.3 16.9%
-5 74.7 80.6 7.9%
EH 333.1 388.8 16.7%
EEV B 75.8% 76.9% 1.1%

B4 B 4 8 A R 106.9 166.4 55.6%
BB ESETAEE  24.3% 32.9% 8.6%

BT A 83.1 116.3 40.0%
B EF 58.5 71.5 22.3%
12 &% (1) 2.9 3.6 22.3%
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2014/13
Bl <= 432.4 507.4 583.3 75.9
IR YA 13.6 10.1 (35.8) (45.9)
7 WAL K 3 23.3 83.7 50.8 (32.9)
71 67.4 47.0 45.0 (2.0)
HAth B2 Y8R 44.1 41.6 29.3 (12.3)
INA RN (18.0) (21.3) (18.6) 2.7
At A 3 (103.2) (141.0) (142.3) (1.3)
AL JE] 5 I B 18 days 70 days 37 days -33 days
INZ RSN 63 days 73 days 58 days -15 days
17 65 JE e < 238 days 162 days 141 days -21 days




